Whose Brand Are
- You Carrying?
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The Evolution of the Mark
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Ancient Era (Egypt)

Mechanism: Searing flesh.

Purpose: Physical ownership. The
Israelites bore the mark of
Pharaoh as slaves.

pal

BRAND CODE: ANCIENT_EGYPT_001 // TYPE: OWNERSHIP

Modern Era (Corporate)

Mechanism: Logos and slogans
(e.g., Nike’s ‘Just Do It’, Apple’s
‘Think Different’).

Purpose: Building recognition,
emotional connection, and
consumer loyalty.

BRAND CODE: MODERN_CORP_002 /| TYPE: LOYALTY "/I

Divine Era (Covenant)

Mechanism: Spiritual identity.

Purpose: Bearing the name of the

Creator. Created for His glory,
separating His people from the
world.

BRAND CODE: DIVINE_COV_003 // TYPE: IDENTITY
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The Anatomy of the Divine Brand

Wearing the brand clearly 1dentifies
you to the world as belonging to
the Creator.

Differentiation

The name acts as a definitive
separator from the culture and
practices of the world.

SACRED BRAND BOOK /f FOLIO03.2 [/ ANATOMY MATRIX // 2024

The name carries an established
reputation of absolute goodness
and power.

Being ‘called by His name’ enters
you into a binding covenant
relationship of mutual faithfulness.
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Authorized Brand Nomenclature

Presence & Relationship Power & Authority Provision & Comfort Protection & Truth

(Father) (All-powerful one) (Provider) (Banner)
Emmanuel El Elyon El Shaddai
(God with us) (Most High God) (All-Sufficient)
El Roy El Nekuma El Emmet
(The God who sees me) (Lord/Ruler) (God of comfort) (Truth)

Yahweh Shalom Yahweh Jagen
(Peace) (Shield)

Yahweh Uzi
(Strength)
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sh: | am who | will be. Whatever you need me to be, | am.
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You shall not take the Target Word 1: TAKE (Nassau)
name of the Lord your God
in vain, for the Lord will
not hold him guiltless who
takes his name in vain.

To lift, to bear, to carry.

Target Word 2: VAIN (Shav)

To bring to nothingness,
— Exodus 20:7 emptiness, or worthlessness.

SACRED BRAND BOOK // FOLIO 03.3 // PRIMARY DIRECTIVE // 2024
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—tymology of “Take” — Handling Precious Cargo

Approved Handling: Reverence & Awe

The name is heavy. It carries Majesty, Holiness,
and Authority. It must be consciously borne.

- Destructive Handling: Kicking & Flinging

Dropping the name casually, treating it like cheap
goods, or flinging it around thoughtlessly causes
 severe damage to the brand's reputation.
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Etymology of "Vain" — The Emptying Process

L G CEVAANEINE

Absolute Meaning, Power, Casual blurting, broken Reduced to Nothingness.
and Purpose. promises, hypocritical actions.

The Result

Taking the name in vain is not just about using bad words. It is the active process

of draining God’s brand of its weight and worth in the eyes of the world.

SACRED BRAND BOOK // FOLIO 05.0 // ETYMOLOGY OF VAIN // 2024 COMPLIANCE TAGS: VEG: 'LABET, TILL E/RICH G%iﬁ?gﬁ LM



Trademark Infringement
Overview

Profanity Frivolity Hypocrisy
(The Mouth) (The Mind) (The Lifestyle)
e Uttering the name as a Using the name to Claiming the name while
Definition . e . ; ;
thoughtless reaction. legitimize personal agendas. | acting opposite to its nature.
Common ; ' , False prophecy, Unforgiveness, lack of
Manifestations OMG', "Holy Cow. manipulative fundraising. charity, divisiveness.
The Danaer Reduces Holiness to an Manipulates divine Betrays the core character
9 exclamation point. authority for ego or profit. of the brand.

SACRED BRAND BOOK J/f FOLIO 06.0 // TRADEMARK INFRINGEMENT OVERVIEW J/ 2024

COMPLIANCE

COMPLIANCE TAGS: VIOLATIONS, BRAND MISUSE, THE NAME
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! Infringement I:
' Profanity (The Mouth)

- We utter God’s name out of shock,

- outrage, or excitement. While it feels

~ like an innocent reflex, we are invoking

|| the ultimate authority, holiness, and
|| character of the Creator merely to

| punctuate trivial news.

Takeaway: You cannot casually

fling a heavy name. Calling on the
Name invokes His full reputation.
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Compllance Tags

Infringement ll:
Frivolity (The Ego)
False Oaths ' Strange Worship
& Visions & Manipulation
Promising “On God” Televangelists demanding
with no intent to deliver. $100k checks for an
“anointing of release.”
Claiming “God told me
you are my spouse” Handling venomous
only to reveal abusive snakes and drinking
character later. strychnine by contorting
scripture.

Takeaway: Frivolity is slapping God’s logo onto your own personal ambitions, delusions, or cons.

Compliance Tags

e

ﬁ'iNote-bc!okLM



Infringement lll: Hypocrisy (The Lifestyle)

The ultimate taking of the
name in vain. We claim the
brand, we go through the
motions, and we appear to
have power—but our
behavior betrays the very
name we wear.

| False Advertisement. l

We are walking, living, breathing
billboards for the Most High. If
the product inside does not
match the label outside, we
make the brand worthless.

NOILNTIQ ONVYE 'AONILSISNOONI ‘JTALSIHIT :SOVL FJONVITdWOD )
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The Authenticity Audit

Do vou bridle

your tongue? (James 1:26)

Do you love your brother
whom you have seen? (1 John 4)

Does your faith result in
compassionate action? (James 2)

Do you exhibit the fruits of the flesh?
(Galatians 5 - Jealousy, wrath,
dissension, unforgiveness)

Religion is useless.

You cannot love the God you
haven't seen.

Faith is dead. Saying prayers

without paying rent is not love,

Yoo are misrepresenting the
brand.

Final Status: Authentic

Without love, even prophetic power and martyrdom gain nothing (1 Cor 13).
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The Progression of Profanity

S

The Third Commandment is not a
rule about speech. It is a demand
for total human authenticity.

The Existential Level:
Betraying Character

Wearing the name of Christ while
living a lifestyle devoid of love,
charity, and grace.

The Tactical Level: Manipulating Authority

Weaponizing the name to legitimize a scam, false
prophecy, or personal agenda.

ICE TAGS: VOCABULARY, MANIPULATION, BETRAYA

Tl L AR AL

The Surface Level: Misusing Vocabulary
Flinging the name in casual shock or frustration.

SACRED BRAND BOOK // FOLIO 09.0 // THE PROGRESSION OF PROFANITY // 2024
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Authentic Ambassadorship

The Guarantee The Mandate
At the name of Jesus, every “If my people, who are called
knee shall bow and every by my name...” (2 Chron 7:14).

God does not want fake
representatives. He requires
ambassadors who carry His
heavy name with reverence,
action, and love.

tongue confess. The brand
guarantees absolute
victory and saving grace.

Whose brand are you carrying?
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